
The Burnham Focus is a Community Magazine 
  distributed to every home & business 

in Burnham & Southminster with drop off locations in  
Mayland, Latchingdon, Tillingham, Bradwell, Althorne & St Lawrence 

 
Circulation figure: 6,000

Size B/W      Colour   Mechanical Data  
Full page   - £200 267mm x 193mm
Half page landscape   - £110 130mm x 193mm 
Half page portrait   - £110    267mm x 94mm 
Quarter page £50 £60 130mm x 94mm 
Eighth page* £28 £40 63mm x 94mm 
Sixteenth page* £15 £25 30mm x 94mm 
SPECIAL POSITIONS 
OFC  ¼     - £95 75mm x 190mm 
Earpiece     - £55 50mm x 90mm 
Back page     - £292 267mm x 193mm 
OBC     - £282 267mm x 193mm 
IFC £240 267mm x 193mm 
SITUATIONS VACANT 
Full page £190 267mm x 193mm
Half page £100 130mm x 193mm
Quarter page £60 130mm x 94mm 
Eighth page £40 63mm x 94mm 
Sixteenth page £25 30mm x 94mm 
 

Rates exclude VAT which is charged at standard rate 
* Guaranteed positions are subject to availability OBC, IFC 
* Magazines published monthly and distributed in the first week of each month 
* Copy deadline 15th of the previous month - proofs will be supplied but no guarantee if not 

supplied by that date 
* Series discounts (pre-paid), 6 insertions less 10% - 12 insertions less 20%  
* Minimum booking 4 x insertions ( sixteenth & eighth ) 
*   Agency commission 10% 
*   All prices are based on the customer supplying ready to print artwork (ad design available 

at a small charge) 
*   Registered charities 50% off. 
* TRIM SIZE 297mm X 210mm   * Bleed =3mm 

RATE CARD
email: 
Contact details: 
Ad Sales: wendy@focus.com 
email: nicola@focuspp.com 
www.focuspp.com 
Tel: 01245 32 31 30 

 
 
 

Unit 2, Bloomsbury Court, Brickfields Rd, South Woodham Ferrers. CM3 5XB  



 
Advertising Terms and Conditions 

 
1. In these terms and conditions, “Advertiser” means the party who 

books the space and/or any agent acting on his behalf and 
“Publisher” means Focus Print & Publishing Ltd 

 
2. These terms and conditions shall apply to all advertisements 

accepted for publication by the Publisher except insofar as shall 
otherwise specifically be agreed in writing by the Publisher, 
notwithstanding that the Advertiser may choose to provide 
confirmation, purchase order or any other document containing 
other terms and conditions. The Advertiser shall not be entitled to 
rely on any representation or warranty, express or implied, which 
is not contained herein. 

 
3. All advertisements are accepted subject to the Publisher’s approval 

of the copy and to the required space being available.  The 
Publisher will try to place an advertisement in the best possible 
position, but reserves the right to make the final decision as to the 
position of the Advertisement.   

 
4. Special positions may be booked at the appropriate rates, subject 

to availability. Whilst every effort will be made to ensure the 
advertisement is placed in the position booked,  no responsibility 
can be accepted should the advertisement not appear in the 
selected position, due to whatever reason. The appropriate refund 
of the special booking fee will be made unless otherwise re-
arranged by mutual agreement. 

 
5. The Advertiser warrants and represents that the advertisement (a) 

does not contravene any law, statute or regulations in England 
and/or in any other country where the advertisement might appear 
as a result of its publication by the Publisher (b) is not in any way 
defamatory or illegal or an infringement of the rights of any third 
party (c) complies in all respects with the British Code of 
Advertising Practice and any other relevant advertising standards 
prevailing (in England and/or in any other country where the 
advertisement might appear as a result of its publication by the 
Publisher) at the time the advertisement is published. All images 
supplied to the publishers for use in either advertisements or 
editorial will have the appropriate copyright licences - the 
publishers do not have any responsibility in checking these 
licenses have been obtained. 

 
6. The Publisher reserves the right (in its absolute discretion) to omit, 

suspend or exclude an advertisement at any time; any such 
omission, suspension or exclusion shall be notified to the 
Advertiser as soon as possible.  If the Publisher exercises its rights 
under this paragraph at any time, the Publisher shall not be liable 
for costs, claims, liabilities or damages of any kind as a 
consequence of so doing. 

 
7. All reasonable care will be taken to avoid mistakes but the 

Publisher does not accept liability for any errors or omissions due 
to the acts or defaults of third parties or sub-contractors or due to 
inaccurate or ambiguous copy instructions or due to any other acts, 
circumstances or defaults beyond its reasonable control.  The 
Publisher shall not be liable for any errors or omissions in the 
advertisement unless the proof is returned in ample time for 
corrections to be made before the publication goes to press or is 
otherwise finalised prior to publication. 

 
8. The Publisher shall have no responsibility if the advertisement is 

not published in the event of something happening that is beyond 
our control. In this situation the magazine will be available on-line 
and therefore no refund will be available. 

 
 

9. It is the advertiser’s / agent’s responsibility to ensure 
advertisement copy is received by the scheduled copy date, 
otherwise the Publisher will repeat the last advertisement. 

 
10.All advertising insertions shall be submitted by the Advertiser 

by the closing copy date in the form stipulated by the Publisher 
and otherwise in accordance with the Publisher’s instructions 
from time to time.  Unless the Publisher receives the 
advertising insertion in the proper form and as per the 
Publisher’s instructions, or if the Publisher is required to 
perform additional production work as a result of the 
Advertiser's failure to conform to the Publisher’s requirements 
and/or instructions, the Publisher (in its absolute discretion) 
reserves the right (a) to make additional charges to the 
Advertiser for the cost of any such production work or (b) to 
treat the Advertiser as having cancelled. 

 
11.Where non complete artwork is provided, proofs will be 

supplied, subject to the advertisement copy being supplied by 
the scheduled copy date.  
Copy for setting supplied after the scheduled copy date will 
be included in the issue where possible but may not be in time 
for proofs, in which case the advertiser/agent accepts 
responsibility for any errors in setting. 
Corrections/approved proofs must be returned signed prior to 
printing. Where proofs are not returned the Publisher will 
assume the advertisement is ok as proofed. 
Proofs will not be supplied for advertisement copy supplied 
as complete artwork or film unless specifically requested in 
writing by the Advertiser. 

 
12.Advertisement rates may be revised at any time.  Orders are 

accepted on the basis that the price binds the Publisher only 
in respect of the next issue to be published by the Publisher.  
If there is a rate increase which the Publisher wishes to charge 
to the Advertiser, then the Advertiser will have the option either 
to cancel the remainder of the order without surcharge or to 
continue the order at the revised advertisement rates. 

 
13.The Publisher’s credit payment terms are strictly 30 days from 

the date of invoice.  
 
14.We require a months notice of cancellation or suspension of 

an advertisement must be received in writing by the Publisher 
strictly in accordance with the relevant publication’s rate card 
cancellation terms.  Cancellations or suspensions received 
without sufficient notice will be charged for in full by the 
Publisher. Verbal cancellations are not accepted. 

 
15.In no event shall the liability of the Publisher for any breach 

of contract or in tort exceed the price paid by the Advertiser 
for the advertisement. 

 
16.In no event shall the Publisher have any liability either in 

contract or in tort for any consequential or indirect loss or 
damage suffered or incurred by the Advertiser, including 
(without limitation) loss of profit or damage to reputation or 
goodwill. 

 
17. These terms and conditions and all other express terms of 

the contract shall be governed and construed in accordance 
with English law and the Advertiser submits to the non-
exclusive jurisdiction of the English courts in connection with 
all disputes, claims or actions arising out of or in connection 
therewith. 
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